CITY OF BURBANK
ECONOMIC DEVELOPMENT ANNUAL REPORT
FISCAL YEAR 2012-2013

CITY OF BURBANK ECONOMIC DEVELOPMENT

CONTACT Mary Hamzoian, Economic Development Manager
ADDRESS 150 N Third Street, 2nd Floor, Burbank, California 91502
PHONE 818.238.5180
EmAIL mhamzoian@burbankca.gov
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Aerotropolis

flights per year from
Burbank Bob Hope Airport,
to top Western cities,
Silicon Valley and New York
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room nights d],,fo

emergence of 62,800 information related jobs
in Burbank.

. from 482 jobs in 2002
local jobs t0 2,635 jobs in 2010. )
B . . A blockbuster show that dazzled the critics. \ Airport Regional
years of originating broadcasts, including Drawing audiences of nearly during N Intermodal
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The Tonight Show, The E“en_DeGe“e'es Show a  -performance run, and generating national media g ", Trancsepl:)tr:rt 1
and Friends coverage reaching  million over four months. entrepreneurial, creative Jo i 4 SobRe 2 T
and tech talent employed ‘o Thorion ,4.1
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post-production house, ° Empire Ave 540 Acre Media Capital
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* More than
* Featuring

Attracted

competitive award categories

independent films

to sold-out screenings,

red carpet events, celebrities, awards, parties and seminars

The Burbank International Film Festival helps emerging
talent become the celebrated actors of tomorrow.

Now in its fifth year of showcasing animation
talent, the CTN eXpo is the sole event of
its kind uniting the traditional and digital
worlds of animation

animators
(over 4,000 in 2011)

The eXpo boosted hotel occupancy for local
Burbank hotels while solidifying Burbank’s
reputation as the Animation Capital

of the World.

Creative Talent Network
Animation eXpo

tt Hotel and Convention Center
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Burbank Hospitality Association’s
first year of operations resulted in

in overnight stays

Combining forces with hotels,
the Burbank Bob Hope Airport,
the entertainment industry,
shopping districts, and
restaurants, Visit Burbank
continues to promote the city
as a first rate travel destination
themed by the tagline
“The Town Behind the Tinsel.”

Q www.visitburbank.com
“Book Your Trip”

Visit Burbank
13 million
O 26 million
“Featured Destination”

Q Visitor Brochure Map
250,000
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